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Chair’s Report 
 
The fifth anniversary of The PressWise (now MediaWise) Trust as a charity has proved to be a 
watershed. Originally a voluntary organisation designed at its outset in 1993 to assist complainants in 
pursuit of remedies against editors and journalists to the Press Complaints Commission and other media 
regulators, the Trust has developed in new directions. The change of name to The MediaWise Trust was 
not just a labelling exercise to reflect a remit that covers all forms of information purveyance, whether 
from the print or electronic media. It was a change to emphasise our wish to be recognised by the media 
as a critical, but not unfriendly observer and commentator of the media, rather than as an irritant to 
editors and journalists faced with complaints from the public. 
 
While our activities continue to retain the complaints procedure as a core function, that has become a 
fraction of our work. Our overall aim in the last few years has been to promote the establishment of a 
centre for media affairs to cover all aspects of media-public relations. We have now abandoned that plan 
in light of the success of the Frontline Forum, and initiatives taken by others to set up an Oxford-based 
Media Institute. We have welcomed and encouraged this initiative and will certainly continue to cooperate 
with this academy-based body. It will also release us to concentrate on our campaigning, training and 
advocacy roles, in addition to acting as a watchdog over media regulation and especially the press 
industry’s self-regulatory system. 
 
This last year has witnessed the publication of our survey of media complaints procedures, Satisfaction 
Guaranteed? The survey, which focused on the public’s perceived shortcomings of the Press Complaints 
Commission, was generally well received. The Commission itself, whilst properly noting the limitations of 
the survey, responded positively to some of the recommendations. As with previous analysis of the 
complaints procedure, there have been some welcome improvements in the Press Complaints 
Commission’s Code of Conduct for Editors and Journalists. We noted with appreciation the publication in 
February 2005 of the Editors’ Code Book, designed to help editors understand the spirit, as well as the 
letter of the Code. Also in February 2005 we welcomed the comprehensive overhaul of the BBC’s internal 
complaints procedure on the response to the Hutton public inquiry into the Dr David Kelly case. Ofcom 
published its new Broadcasting Code in May 2005 to which we submitted an influential contribution in 
October 2004. 
 
Throughout the year we have been involved in the ongoing debate and consultations flowing from the 
Hutton report and John Lloyd’s impressive critique of the media in his book What the media are doing to 
our politics? In partnership with Media Guardian we reproduced, for a targeted audience, the two-part 
series published by the Guardian as Do They Mean Us? in which leading opinion-formers voiced their  
concerns about the state of contemporary journalism. 
 
Training of journalists has been a constant feature of our campaigning activities. We have forged fresh 
relationships with the NUJ and journalism training colleagues which, we expect, will bear fruit in the 
coming years. At the heart of this work has been our Journalism and Public Trust (JPT) Project; this is 
designed to assist students and working journalists to reflect upon their relationships with their audience. 
 
The project was launched at the Institute of Communications Ethics summer conference at Lincoln 
University. Our Director’s seminal study of the issues is one of the most frequently downloaded 
documents from our website and has been taken up in a number of fora. It was also the theme of a 
collection of essays which we published, to coincide with the joint conference organised by the NUJ 
Ethics Council and ourselves in December 2004. 
 
The value of our work on children and the media continues to attract international recognition. Within a 
month of publishing the second edition of our handbook, The Media and Children’s Rights for UNICEF, it 
was downloaded over 1,000 times from our website. The original edition was translated into some 20 
languages and is in use all over the world. The second edition has prompted training courses for 
journalists in Azerbaijan, Iran and Tunisia. It has also featured in training for journalists in Africa and 
Moldova during the year. 
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As the year ended our RAM Report went to press. This publication gives a detailed account of the work of 
our Refugees Asylum-seekers, and the Media (RAM) Project over the last five years, seeking to improve 
media coverage of refugee and asylum issues in the UK which has not always been distinguished for 
objectivity and fairness. 
 
We have strengthened the membership of the Board, bringing on five newcomers: Glenn Del Medico, 
former legal adviser to the BBC; the BBC’s former political correspondent, Nicholas Jones; Stephen 
Jukes, former head of Global News at Reuters and now head of journalism at Bournemouth University; 
Jim Latham, Secretary of the Broadcast Journalism Training Council, and Amanda Williams who is our 
new Treasurer having previously worked on the financial side of international media companies. They 
have brought fresh expertise and wise counsel to our deliberations.  
 
But, sadly, we have lost Brian Jones, a former deputy editor of The Guardian and Director of the 
Guardian Foundation. For the last four years he has given unstinting advice, especially to the RAM 
Project in its strengthening of refugee and asylum issues. 
 
Our staff have given sterling service during quite a difficult time of financial insecurity. During the year we 
lost two staff members. Anna Kelson put in four years of excellent service as our project manager. Her 
administrative co-ordination of the RAM Project was invaluable, to which a network of 150 exiled 
journalists will testify. Ricky Nelson also left after a year with MediaWise, during which he took part in the 
UK’s first local councillors’ shadowing scheme run by Operation Black Vote and Bristol City Council. We 
wish them both great success in their future careers. 
 
Fortunately, for MediaWise, Di Kent is still here, ever efficient and helpful as office administrator and as 
the Director’s PA; she remains the hub of the organisation. Our researcher Wayne Powell has done great 
work in developing our web site, doubling the number of hits per month from 6,000 to 12,000 over the 
year, and Forward Maisokwadzo, an exiled journalist from Zimbabwe, continues in the role of RAM 
communications officer, ensuring that the RAM Project and the Exiled Journalists Network continues and 
flourishes. Last, but not least, our Director, Mike Jempson who has resolutely held the fort through the 
transition from the early days of PressWise and the fledgling days of the Trust to the mature organisation 
of today. His commitment is to be admired, and MediaWise is hugely sustained by his tireless work.  
 
In May 2005 I stood down from the Chair, having stayed on beyond my sell-by (never mind the use-by) 
date. While the search for a successor has produced someone rather younger in age and energy, my 
fellow trustees insisted that I should accept the elevation to becoming President of MediaWise. I will do 
my best to behave presidentially. 
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2. ACTIVITIES 
 
2.1 Advice and advocacy 
 The Trust continues to provide its free, confidential advice service to complainants. We have had a 

number of notable successes over reportage of suicide, identification of a child abuse victim, and 
obtaining redress for a football fan wrongly identified as a racist.  

 
2.1.1 We also negotiated a Conditional Fee Agreement with a leading law firm to assist a non-UK 

national to sue a Sunday paper that falsely accused him of child trafficking. MediaWise had no 
financial stake in the successful outcome, which challenged ‘investigative journalism’ techniques 
and highlighted major problems raised by the fact that inaccurate stories develop a life of their own 
via the Internet. 

 
2.1.2 Following our demolition of the now notorious Sun ‘Swan Bake’ story, we have begun to investigate 

other stories we have reason to believe may be false, and to challenge newspapers or make third 
party complaints to the PCC.  

 
2.1.3 The PCC refused to adjudicate on a complaint that the Daily Star’s ‘£10,000 to be a Muslim’ front-

page splash was based on discredited information and anonymous sources. Meanwhile Express 
lawyers threatened to sue The Guardian if it published the results of our demolition of its anti-Roma 
‘Britain, here we come’ story, and accused us of ‘seeking publicity’ when we exposed its ‘Plot to Kill 
Blair’ exclusive as entirely inaccurate. 

 
 
2.2 Achievements  
2.2.1 The Director’s paper ‘A compact of trust between journalists and the public’ prepared for a 

conference to launch the new Centre for Public Communication Research at Bournemouth 
University in February 2004 has been downloaded from our website over 1,800 times during the 
year, and is to appear in a forthcoming book on the topic. It generated interest from the Institute of 
Public Relations, which has initiated a debate on the theme among its members. As a result the 
Journal of Communication Management commissioned a follow-up, ‘Spinners or Sinners? PR, 
journalism and public trust’, published in volume 9, number 3, 2005. 

 
2.2.2 The Director contributed an article to the British Journalism Review on the need for a change of 

culture in the newsroom, and a think-piece for the Commission for Racial Equality Connections 
magazine. MediaWise has provided speakers for public debates and conferences on the topic 
throughout the year, including the Institute of Communication Ethics summer conference, an 
International Communications Forum event in France, a symposium at the opening of the 
University of Lincoln School of Journalism, and a Royal Society of Arts/Economist debate.  

 
2.2.3 In December 2004 MediaWise organised a joint conference on ‘Journalism and Public Trust’ with 

the NUJ Ethics Council, and published a 64-page brochure with 28 articles by journalists and 
academics. As a result we have developed positive relationships with the NUJ to take forward 
campaigns around its Codes of Conduct, the Right of Reply and the notion of a ‘conscience clause’ 
in journalists’ contracts, and the introduction of ethics training modules as part of the NUJ 
professional development programme. The Director serves on the NUJ Ethics Council and on its 
Professional Training committee.  

 
2.2.4 The publication in June 2004 of our report Satisfaction Guaranteed? Press complaints systems 

under scrutiny obtained significant media coverage including a 90-minute Radio 5 Live special 
(What’s wrong with the PCC? 25 April 2004) and an edition of Radio 4’s The Commission (Is a free 
press a bad press? 15 September 2004). 

 
2.2.5 Satisfaction Guaranteed? contained evidence to support reform of the PCC procedures and the 

industry Code of Practice. Following a meeting with the MediaWise Chair and Director, PCC Chair 
Sir Christopher Meyer has engaged in a written exchange about the issues we raised, and taken 
up some of them. There have been notable changes in PCC procedures – not least an extension 
of the time limit on making complaints (from one month to two) . 
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2.3 Websites 
2.3.1 A significant indicator of the effectiveness of our efforts to make MediaWise better known, and to 

engage more people in our core issues, is the level of interest in our website. 
 
2.3.2 At the start of the financial year we were averaging just over 5,800 visits a month. By the end the 

average had almost doubled to more than 11,000 a month, from at least 59 countries. 
 
2.3.3 Since we launched our re-launched website in 2003 the document downloaded the most (4,000 

times) is Covering Suicide Worldwide, a report prepared by Associate Director Bill Norris and the 
Director Mike Jempson.  Also our guidance leaflets on suicide coverage, available in several 
languages, continue to be popular.  

 
2.3.4 The latest edition of our booklet for UNICEF The Media and Children’s Rights is also proving 

popular with over 1,000 downloads in its first month on the website, followed by the Director’s A 
compact of trust between journalists and the public? which also topped 1,000 downloads during 
the year. 

 
2.3.5 Our RAM Project website has seen a similar level of increase during the financial year, rising from 

around 6,000 visits a month to an average of over 10,000.  
 
 
2.4 Public affairs  
2.4.1 We made a submission to the Department of Culture, Media and Sport in support of a European 

Parliament proposal to extend the Right of Reply to all forms of media throughout Europe.  
 
2.4.2 We assisted former MP Peter Bradley in sponsoring a Private Member’s Bill on the Right of Reply, 

with all-Party support. The Bill did not reach the statute book, but we hope the debate that it 
generated will help build support for the operation of the Right of Reply section of our website. 

 
2.4.3 Lord McNally, leader of the Liberal Democrats in the Lords, agreed to co-ordinate all-party support 

for our work in parliament. 
 
2.4.4 We have taken part in public debates and made a detailed submission to Ofcom on proposals for 

the new Broadcasting Code which became operational in July 2005. 
 
2.4.5 The Director also worked with BBC World Service Trust, the IFJ and Bulgarian journalists and 

media organisations in devising a new Code of Conduct which was signed up to by print and 
broadcast owners and journalists’ unions in Bulgaria at a ceremony attended by the country’s 
President in the autumn of 2004.  

 
 
2.5 Consultancies and training contracts  
  
2.5.1 MediaWise trainers were commissioned by UNICEF and the Media Diversity Institute to deliver 

training programme for journalists in Azerbaijan and Madagascar. 
 
2.5.2 In the UK MediaWise trainers delivered Use-of-the-Media courses around the country, notably to 

women working in health communications, and to community groups concerned about coverage of 
refugee and ethnic minority issues.  
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3.  Development Plan 
 
3.1 The year began with efforts to build support for the creation of a ‘Centre for Media Affairs’ around 

the theme of Journalism and Public Trust. The Director contributed papers to a variety of fora, and 
engaged in public debates and private consultations to persuade media professionals and the 
academy to engage in dialogue with readers, listeners and viewers about ways to improve the 
standing and standards of journalism.  

 
3.2 Our view, shared by both Onora O’Neill in her 2002 Reith lectures and Lord Hutton in his report on 

the ‘Gilligan affair’ was that if the public cannot be assured that the mass media are always telling 
the truth, to the best of their ability, democracy is harmed.  

 
3.3 We called in evidence that the relationship between the Fourth Estate and those who purchase its 

wares is out of kilter: 
• the continuing excesses of the tabloids around issues of controversy, tragedy and trivia;  
• submissions to the Culture, Media and Sport Select Committee Inquiry into Privacy and Media 

Intrusion;  
• the bizarre ramifications of so-called ‘reality TV’; the corrupting influence of ‘spin’ and the need 

to rebuild trust between parliament and public signified first by the Phillis Report, and by a 
Hansard Society investigation chaired by Lord Puttnam; 

• moves by the Press Complaints Commission to reform itself again and win public support;  
• the credibility gap opened up by the Gilligan/Kelly debacle between the BBC, and the near 

paranoia generated within the BBC by the Hutton Report, just as its Charter is up for renewal;  
• the efforts of the new ‘lighter touch’ broadcasting regulator Ofcom’s signals to win the 

confidence of all sections of the public; 
• the overhaul of curriculum and standards by the National Council for the Training of 

Journalists to make it more relevant to current journalistic needs; 
• the consistently poor standing of journalists in opinion polls seems to suggest that public 

confidence in their ability to deliver ‘the truth’ is not improving.  
 
3.4 The emergence during the year of strong support for a more sophisticated, academy-based 

version of our proposals for a ‘Centre for Media Affairs’ caused the Board to review its 
Development Plan and operational priorities. The ground-breaking work of MediaWise had been 
acknowledged throughout the debate, and in February 2005 the Trustees resolved to support and 
seek a role in the development of the BBC’s Journalism College idea, and those championing 
plans for a ‘Oxford Media Institute’. 

 
3.5 Meanwhile MediaWise would focus primarily on its campaigning and advocacy role, and 

concentrate upon its ‘unique selling points’ build up over the last 12 years – namely the provision 
of:  

 
 ADVICE to members of the public affected by inaccurate or unfair print or broadcast coverage; 
 
 INFORMATION about how the media operate, and media ethics, law and regulation; 
 
 RESEARCH into aspects of media coverage and regulation, and the representation of vulnerable 

groups; 
 
 TRAINING for community groups on how to make best use of the media, and for journalists in the 

UK and overseas about more effective ways of reporting problematic issues. 
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4.  PROJECTS 
 
4.1 Refugees, Asylum-seekers and the Media (RAM) Project 
 
4.1.1 The RAM Project has gone from strength to strength despite losing a promised third year of Home 

Office Challenge Fund funding. Much of the shortfall was made good by a series of grants from the 
Home Office National Refugee Integration Forum for specific activities. 

 
4.1.2 The RAM Project Bulletin, edited by exiled journalists as part of an ongoing in-service training 

programme, now goes out to 1,809 individuals and organisations each month (an increase of 509 
in less than a year). It contains information, analysis and features of value to refugee groups and 
journalists. 

 
4.1.3 The RAM Project website www.ramproject.org.uk continues to attract a growing number of visitors 

(see 2.3.5).  
 
4.1.4 Funding from Comic Relief has ensured continuation of our network development and Use-of-the-

Media training sessions in dispersal areas, supervised by freelance journalist Terry Williams, 
assisted by members of our Exiled Journalists Network. 

 
4.1.5 We have engaged in a series of partnerships with the Information Centre on Asylum and Refugees 

(ICAR) looking at the impact of media coverage on local communities in London (the results of 
which were published in a well-received ICAR Report Media Image, Community Impact) sponsored 
by the Mayor of London. And later with ICAR and the Refugee Council in monitoring the 
effectiveness of the PCC Guidance for Editors on reporting refugees and asylum-seekers (Report 
expected Autumn 2005).  

 
4.1.6 Our efforts to find work placements for exiled journalists continues. Financial constraints prevented 

the BBC from repeating the successful week-long scheme we negotiated for 13 journalists in 
March 2004, but hope to reinstate the programme at some stage. Meanwhile placements were 
negotiated with the Yorkshire Evening Post and Press Gazette.  

 
4.1.7 European interest in the RAM Project continues, following our contribution to a European Week of 

Action on racism and multiculturalism in March 2004. The Director contributed to a seminar at an 
international conference, Tuning in to Diversity, held in Holland in the autumn, at which our video 
On the Receiving End: Exiled journalists speak out was the focus of the closing plenary session. 
The video was nominated for a prize at the Human Rights Film Festival in the Ukraine, and was 
also submitted to the Big Issue Film Festival.  

 
4.1.8 Funding from the Open Society Foundation for the RAM Communications Officer’s position has 

boosted our efforts to establish the Exiled Journalists Network as an independent organisation 
which we hope will eventually register as an independent charity. We also won a grant from Open 
Society Institute to investigate the conditions faced by exiled journalists in Europe (Report to be 
published in Autumn 2005). 

  
4.1.9 The NUJ adopted a proposal to provide support for exiled journalists, following a campaign initiated 

by the RAM Project. A conference for exiled journalists was organised by the NUJ Black Members 
Council in March 2005.  

   
4.1.10 Work has been completed on The RAM Report, a detailed, illustrated account of the aims, 

methodologies, costs and achievements of our work in this field. It is designed to provide other 
groups concerned about negative media coverage with a guide to strategies for improving media 
representation of minorities. (Published in June 2005 and distributed to voluntary sector groups, 
colleges and refugee and minority organisations in Europe, it has inspired several new partnership 
projects in Europe.).  

_________________________________________________________________________  
 

 

http://www.ramproject.org.uk/


MediaWise Trustees’ Report 2004 - 2005 

 
4.2. Suicide and the Media  
 We have been developing a partnership with the suicide prevention agency LifeLine International 

to repeat our successful 2002-3 pilot project in Sri Lanka around media coverage of suicide. The 
new project will be based in Taiwan during 2005-06 and sponsored by Syngenta as part of its 
social responsibility programme. Local partners in Taiwan will conduct media monitoring and 
facilitate training of trainers and training of journalists. The International Federation of Telephone 
Helpline Emergency Services (IFOTES) will monitor the project with a view to rolling out a similar 
training programme among its affiliates.  

 
4.3 Children and the media 
 The second edition of our internationally popular handbook The Media and Children’s Rights, 

commissioned by UNICEF, was published in February 2005 and distributed to journalists, and 
children organisations in the UK.  

 
4.4 Health and the Media 
4.4.1 We have been consulted by the BBC about best practice in reporting health issues, and the 

Guidelines on Health Reporting we developed for the WHO European Health Communications 
Network included in a new online BBC training programme.  

 
4.4.2 Following publication of From the Margins to the Mainstream: putting public health in the spotlight, 

the training of trainers pack we produced for WHO Europe, we were commissioned by World 
Health Communications Associates to produce a Working with the Media handbook, which is 
expected to form the basis of a partnership training schemes for health communicators in coming 
years. The publication has been translated into 4 languages and distributed internationally. 

 
4.4.3 We were also consulted by WHO Geneva about the handling of negative media coverage of health 

issues. 
 
4.5 Journalism and Public Trust (JPT) 
 A central focus of our work over the last year has been our Journalism and Public Trust (JPT) 

Project – seeking to engage both media professionals and members of the public in a debate 
which has become a major focus of public discourse since publication of the Hutton Report in 
January 2004, the sacking of Mirror editor Piers Morgan for publishing faked pictures, and 
publication of John Lloyd’s book What the media are doing to our politics. 

 
4.5.1 In addition to contribution to public debate and organising a joint conference with the NUJ Ethics 

Council, we also reprinted and distributed 1700 copies of the Media Guardian series ‘Do they 
mean us?’  

 
 
5. STATUS, AIMS AND OBJECTS 
 
5.1 The MediaWise Trust is a limited company (No. 3747192) and registered as a charity (No. 

1076002) in 1999, having previously operated since 1992 as a voluntary organisation and then as 
a not-for profit company. 

 
5.2 Originally registered as The PressWise Trust, the formal process of changing its name was 

 completed on 6th October 2004. 
 
5.3 The Trust’s registered office remains at Unit 38, Easton Business Centre, Felix Road, Bristol BS5 

0HE.  
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5. 3 The aims and objects of the Trust remain:  
 A. To promote for the benefit of the public compliance with ethical standards of conduct and 

with the law by journalists, broadcasters and all others engaged in or responsible for the 
media, in the United Kingdom and elsewhere, in particular (but not exclusively) by: 

  i. the provision of advice and assistance (not including individual representation except 
where the individual affected has insufficient means to afford legal or other specialist 
assistance) to members of the public concerning actual, possible or apprehended 
breaches of some recognised ethical standard or law; 

  ii. the advancement of the education and training of the public, of media students and 
professionals, and of all others engaged in or responsible for the media in respect of 
recognised ethical standards and the law; 

  iii.  the education of the public and the carrying out of research (and the publication of the 
useful results thereof) into: 

   a) the ownership, distribution, consumption, control and influence of the media; 
   b) the legal and ethical context and effect of relevant law, guidelines,  
    policies and codes of practice; 
   c)  the methods and means available to members of the public for securing 

correction, redress, or remedy in relation to media coverage and journalistic 
activity; 

   d)  the prevailing standards of the media and of media coverage and journalistic 
activity; 

   e) the actual, possible or apprehended instances of unethical, unlawful, unfair or 
inaccurate media coverage and journalistic activity (including instances of bias 
or misrepresentation) judged against recognised ethical standards and the law. 

 B. To advance the education and training of the public and in particular members of charitable 
and non-charitable voluntary organisations in the UK and elsewhere in all forms of 
communication media and in particular the effective utilisation thereof. 

 
 
6. MANAGEMENT, STAFF AND OPERATING POLICIES 
 
6.1 Trustees 
 
 The Trustees who served on the Board during the year were: 
 Sir Louis Blom-Cooper (Chair) Naomi Sargant (Deputy Chair) 
 Sheila Bloom Bob Borzello 
 Glenn Del Medico (appointed Feb 05) Roy Greenslade  
 Jocelyn Hay  Pat Healy 
 Brian Jones (resigned Feb 2005)  Nicholas Jones (appointed Feb 05) 
 Stephen Jukes (appointed Nov 04) David Kingsley 
 Jim Latham (appointed Feb 05) Desiree Ntolo  
 Julian Petley` Robin Williamson 
 Amanda Williams (appointed as Hon Treasurer Nov 04)  
 
6.1.2 During the financial year 2004-2005 the full Board met on six occasions and the Executive 

Committee met on seven occasions. 
 
6.2 Patrons 
 The position of patrons is currently under review. 
 
6.3 Management 
 Day-to-day management of the Trust’s activities is the responsibility of the Director and Company 

Secretary Mike Jempson, who reports directly to the Board.  
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6.4 Trust Staff 
 Director Mike Jempson Full time 
 Associate Directors  Bill Norris Part time (10%) 
  Charlotte Barry Part time (10%) 
  Terry Williams Part time (10%) 
 Development Director Louise Vale Part time (left July 04) 
 PA/Office Administrator Di Fricker Part time (80%) 
 Projects Manager Anna Kelson Part time (left Jan 05) 
 Research Assistant Wayne Powell Full time 
 Admin Assistant Ricky Nelson Full time (left Feb 05) 
 RAM Communications Officer  Forward Maisokwadzo Full time (from Feb 04) 
 Book-keeper Sally O’Carroll Part time (10%) 
 Finance officer Rupert Taylor Part time (10%) 
 
6.5 Freelance staff 
 The Trustees are grateful for the continued commitment and hard work of freelance journalists 

Charlotte Barry, Rich Cookson, Maisha Frost, Besim Gerguri, Bill Norris, Arjum Wajid, Lynne 
Walsh and Terry Williams in fulfilling training contracts and contributing to our projects, publications 
and websites. We are especially pleased that so many members of the Exiled Journalists Network 
have been able to undertake commissions for the Trust.   

 
 
7. FUNDING AND FINANCIAL MANAGEMENT 
 
7.1 Funding  
 The Trustees are extremely grateful for the continuing support of the Esmée Fairbairn Foundation 

and the Joseph Rowntree Charitable Trust. 
 
7.2 Project Funding 
 The Trustees are grateful to those who financed our project work during the year, including the 

Comic Relief, Open Society Institute, Syngenta and the Home Office Challenge Fund. We are also 
pleased to have been able to undertake contracts for the Media Diversity Institute, the UN High 
Commissioner for Refugees, UNICEF, and World Health Communications Associates.  

 
7.3 Solicitors 
 The Trust’s honorary solicitor is Mark Stephens of Finers Stephens Innocent, 179 Great Portland 

Street, London W1W 5LS.  
 
7.4 Trustees’ responsibilities 
 The Trustees are responsible for safeguarding the assets of the company and for taking 

reasonable steps to prevent and detect fraud and other irregularities. Our Finance Officer ensures 
that full accounting records are kept by our Book-keeper in such a way as to facilitate presentation, 
with reasonable accuracy at any time, of the financial position of the company and to enable the 
Trustees to ensure that the accounts comply with the Companies Act 1985, and with the Statement 
of Recommended Practice Accounting for Charities [2000]. 

 
7.5 Risk Assessment 
 The Board is keeping under constant review the major risks to which the charity is exposed and 

systems are being established to mitigate those risks. Significant external risks to funding have led 
to the development of a strategic plan which will allow for the diversification of funding and 
activities. Internal risks are minimised by the implementation of procedures for authorisation of all 
transactions and projects to ensure consistent quality of delivery for all operational aspects of the 
charitable company.  
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7.6 Reserves Policy  
 The Trustees have established a policy whereby unrestricted funds not committed or invested in 

tangible fixed assets ('the free reserves') held by the charity should be between 3 and 6 months of 
the resources expended, which equates to £25,000 to £50,000 in general funds. At this level, the 
executive committee feel that they would be able to continue the current activities of the charity in 
the event of a significant drop in funding. It would obviously be necessary to consider how the 
funding would be replaced or activities changed. At the financial year end the free reserves, which 
amount to £31,615, do not reach this target level and the Trustees are considering ways in which 
additional unrestricted funds will be raised. In the meantime £20,000 has been designated as a 
staff redundancy reserve, as the first step towards implementing the Reserves Policy 

 
7.7 Accounts 
 The accounts for the financial year have been prepared on the going concern basis according to 

established accounting policies, and give a true and fair view of the state of affairs of the charity. In 
preparing this financial report the Trustees have taken advantage of special exemptions applicable 
to small companies. 

 
7.8 Auditor 
 The Trust’s auditor is R.J.R. (Dick) Maule, BA FCA, of Bristol Community Accountants, 12 Picton 

Street, Bristol BS6 5QA. In accordance with Section.384 of the Companies Act 1985, Dick Maule 
has expressed his willingness to be reappointed as auditor at the forthcoming Annual General 
Meeting. 

 
7.9. Bankers 
 The Trust’s bankers are the Yorkshire Bank, 5 Northgate Street, Gloucester GL1 2AH. 
 
 
8.0 AUDITED ACCOUNTS (Attached) 
 
 
 
 
 
Signed on behalf of the Trustees: 

 

 

  
Sir Louis Blom-Cooper (Chair) 

 

 
 
 
Date: 

 
 
 
29th September 2005 
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